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ά/ŜǊǘŀƛƴ information contained in this presentation constitutes άŦƻǊǿŀǊŘ-ƭƻƻƪƛƴƎ ƛƴŦƻǊƳŀǘƛƻƴέ within the meaning of applicable Canadian securities legislation. The use of any of the ǿƻǊŘǎ άŀƴǘƛŎƛǇŀǘŜέΣ 

άŎƻƴǘƛƴǳŜέΣ άŜǎǘƛƳŀǘŜέΣ άƛƴǘŜƴŘέΣ  άǇƻǘŜƴǘƛŀƭέΣ άŜȄǇŜŎǘέΣ άƳŀȅέΣ άǿƛƭƭέΣ άǇǊƻƧŜŎǘέΣ άǇǊƻǇƻǎŜŘέΣ άǎƘƻǳƭŘέΣ άōŜƭƛŜǾŜέ and similar expressions are intended to identify forward-looking information. These statements 

are not guarantees of future performance and involve known  and unknown risks, uncertainties and other factors that may cause actual results or events to differ materially from those anticipated in such 

forward-looking information. In addition, this presentation may contain forward-looking  information attributed to third party industry sources. The Company believes that the expectations reflected in such 

forward-looking information are reasonable but no assurance can be given that these expectations will prove to be  correct and such forward-looking information included in this presentation should not be 

unduly relied upon. Such information speaks only as of the date of this presentation or such other date indicated herein.

In particular, this presentation contains forward-looking information pertaining to the following:

ω¢ƘŜ /ƻƳǇŀƴȅΩǎ ƛƴǘŜƴǘƛƻƴ to grow its business and operations; expectations with respect to the approval of the /ƻƳǇŀƴȅΩǎ ƭƛŎŜƴǎŜǎ and permits;

ω¢ƘŜ /ƻƳǇŀƴȅΩǎ ŎƻƳǇŜǘƛǘƛǾŜ position and the regulatory environment in which the Companyoperates;

ω¢ƘŜ /ƻƳǇŀƴȅΩǎ ƛƴǘŜƴǘƛƻƴ to exploit opportunities in the plant-based foodindustry;

ω¢ƘŜ /ƻƳǇŀƴȅΩǎ expected business objectives for the next twelvemonths.

In making the forward-looking statements included in this presentation, the Company has made various material assumptions, including but not limited to (i) obtaining necessary regulatory approvals; (ii) that 

regulatory requirements  will be maintained; (iii) general business and economic conditions; (iv) the /ƻƳǇŀƴȅΩǎ ability to successfully execute its plans and intentions; (v) the availability of financing on reasonable 

terms; (vi) the /ƻƳǇŀƴȅΩǎ ability to attract  and retain skilled staff; (vii) market competition; (viii) the products and services offered by the /ƻƳǇŀƴȅΩǎ ŎƻƳǇŜǘƛǘƻǊǎΤ and (ix) that the /ƻƳǇŀƴȅΩǎ ŎǳǊǊŜƴǘ 

relationships with its suppliers, service providers and other third parties will  bemaintained.

¢ƘŜ /ƻƳǇŀƴȅΩǎ actual results could differ materially from those anticipated in such forward-looking information as a result of the risk factors set forth below and in the /ƻƳǇŀƴȅΩǎ ǇǊŜƭƛƳƛƴŀǊȅprospectus:

ωThe Company is an early stage company with little operating history, a history of losses and the Company cannot assure profitability; uncertainty about the /ƻƳǇŀƴȅΩǎ ability to continue as a goingconcern;

ω¢ƘŜ /ƻƳǇŀƴȅΩǎ actual financial position and results of operations may differ materially from the expectations of the /ƻƳǇŀƴȅΩǎmanagement;

ωThere is no assurance that the Company will turn a profit or generate immediaterevenues;

ωThe Company may not be able to effectively manage its growth and operations, which could materially and adversely affect its business;

ωThe Company faces competition from other companies where it will conduct business that may have a higher capitalization, more experienced management or may be more mature as abusiness;

ω¢ƘŜ /ƻƳǇŀƴȅΩǎ industry is experiencing rapid growth and consolidation that may cause the Company to lose key relationships and intensifycompetition;

These factors are not, and should not be construed as being,exhaustive.

Information contained in forward-looking statements in this presentation is provided as of the date of this presentation, and the Company disclaims any obligation to update any forward-looking statements, 

whether as a result of  new information or future events or results, except to the extent required by applicable securities laws. Accordingly, potential investors should not place undue reliance on forward-

looking statements or the information contained in  thoseǎǘŀǘŜƳŜƴǘǎΦέ

Forward LookingStatements



Trends Driving Growth of Healthy Plant-Based Frozen Options:

Å 43% of people believe being a flexitarian is a permanent lifestyle change

Å Frozen Meals category growing ($520M, +29%) as trips to grocery store 
significantly reduced due to the pandemic and consumers look to frozen foods 
for quality & quick solutions with longer shelf life

Å 51% increase vs YA in healthy ready to eat frozen healthy options as they are 
seen as a solution to healthier lifestyle post pandemic

Å The global organic foods and beverage market is projected to triple to $91 billion 
in 2025 as the demand grows for transparency and quality in supply chain

Å Strong consumer demand for more options catering to dietary preferences 

Source: https://www.newfoodmagazine.com/article/109890/evolving-eating-habits-as-a-result-of-covid-19/

Source: Nielsen Fresh (2020)I RI & Spins- Plantbasedorg.com Dec 2020, Mintel  Motivations for eating plant-based, March 2020

Flexitarian Diets Seen As Permanent 
Lifestyle Post Pandemic 

63% of consumers 
have become more 

health conscious due to 
the pandemic, while 

80%are planning to 
eat and drink healthier

Plant-based has become 
the dietary preference for 
850,000 Canadians and 5 

million Americans



Source: https://www.marketdataforecast.com/market-reports/smoothies-market
https://www.grandviewresearch.com/industry-analysis/organic-foods-beverages-market
Mintel Natural Organic Shopper Canada- 2021

Consumers Looking to Smoothies For a Healthy Convenient Solution



Redefining the Smoothie Category 

Investment Highlights 

Å High growth with plenty of runway; exceeding COVID consumption 
spikes  +92% growth in sales vs YA (2020-2021)

Å A pioneer in the easy smoothie category with a strong focus on 
functional better for you ingredients 

Å Well capitalized for growth  

Å Strong executive & management team with both plant -based and 
capital market experience

Å Currently in 800+ retail stores (incl major banners Loblaws , Sobeys & 
Costco )

Å Strong Canadian distribution partners (Tree Of Life, Horizon) 

Å Large scale manufacturing facility with mass production capabilities 

Å Q1 2022 US Market Launch; PO received from US Club Store 
Warehouse Chain 

Å Q1 2022 Launch of US direct -to-consumer 



To provide our consumers with an organic, highly nutritious and 
convenient solution for their daily smoothie routine

clean ingredients sustainability simplicity functional

We are proud to use 
only organic non -

GMO ingredients in 
all our products. We 
are also free of any 
sweeteners, colours 
or artificial flavours

Our plant is our 
home. We are proud 

to have created a 
product that is 

tackling food waste 
through frozen pre -

portioned pucks, 
packed with organic 
nutrients, veggies in 
greens with a shelf 

life of 2 years

We believe less is 
more. Our job is to 

take away the mess, 
prep and waste in 

your daily smoothie 
routine and save you 
time for things that 
matter most in your 

life

We choose all our 
ingredients with 

purpose and 
intention. That 

means creating 
formulas that feed 

both the mind, body 
and soul

Our Reason For Being


