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The information contained in this presentation (the “Presentation’) is about Blender Bites Limited (the “Company"), its principals, its business and the industry in which it is a participant. The
information is presented for informational purposes only and does not constitute an offering of securities or otherwise constitute an invitation or inducement to any person to underwrite, subscribe
for, or otherwise acquire or dispose of, securities of, in or by the Company or any of its principals or affiliates. Any securities offered will be offered only to qualified investors under exemptions from
such registration and prospectus requirements by subscription agreement. This Presentation does not constitute an offer of securities, and no offer or sale of securities will be conducted in any
jurisdiction where such offer or sale is prohibited.

The securities referred to in this Presentation are not and will not be registered under the U.S. Securities Act of 1933 or any other legislation and may not be offered or sold in the United States or
elsewhere except pursuant to an exemption from the registration requirements of the U.S. Securities Act of 1933 and applicable state securities laws and any other applicable laws. Neither the U.S.
Securities and Exchange Commission or any state or foreign securities commission reviewed or passed upon the accuracy or adequacy of this Presentation. The Company makes no representation
or warranty, expressed or implied, as to the accuracy or completeness of the information contained in this Presentation or any other information (whether communicated in written or oral form)
regarding the Company or its affiliates transmitted or made available to you. The Company expressly disclaims any and all responsibility for any direct or consequential loss or damage of any kind
whatsoever arising directly or indirectly from: (i) reliance on any information contained herein, (ii) any error, omission, or inaccuracy in any such information, or (iii) any action resulting therefrom.

Certain information contained in this Presentation constitutes “forward-looking information” within the meaning of applicable Canadian securities legislation. The use of any of the words “anticipate”,
‘continue”’, ‘estimate’, “intend”, “potential’, "expect’, “‘may", "will", “project”, “proposed’, “should’, “‘believe” and similar expressions are intended to identify forward-looking information. These
statements are not guarantees of future performance and involve known and unknown risks, uncertainties and other factors that may cause actual results or events to differ materially from those
anticipated in such forward-looking information. In addition, this Presentation may contain forward-looking information attributed to third party industry sources. The Company believes that the
expectations reflected in such forward-looking information are reasonable but no assurance can be given that these expectations will prove to be correct and such forward-looking information

included in this Presentation should not be unduly relied upon. Such information speaks only as of the date of this Presentation or such other date indicated herein.
In particular, this Presentation contains forward-looking information pertaining to the following:

- The Company's intention to grow its business and operations; expectations with respect to the approval of the Company's licenses and permits;

- The Company's competitive position and the regulatory environment in which the Company operates;

- The Company's intention to exploit opportunities in the plant-based food industry; and

- The Company's expected business objectives for the next twelve months.

In making the forward-looking statements included in this Presentation, the Company has made various material assumptions, including but not limited to (i) obtaining necessary regulatory
approvals; (i) that regulatory requirements will be maintained; (iii) general business and economic conditions; (iv) the Company's ability to successfully execute its plans and intentions; (v) the
availability of financing on reasonable terms; (vi) the Company's ability to attract and retain skilled staff; (vii) market competition; (viii) the products and services offered by the Company's competitors;
and (ix) that the Company's current relationships with its suppliers, service providers and other third parties will be maintained.



The Company's actual results could differ materially from those anticipated in such forward-looking information as a result of the risk factors set forth below and
in the Company's management discussion and analysis for the fiscal year ended October 31, 2022:

*+ The Company.is an earlz/. stage company with little operating history, a history of losses and the Company cannot assure profitability; uncertainty about the
Company's ability to continueas a going concern;

+ The Company's actual financial position and results of operations may differ materially from the expectations of the Company's management;
* There is no assurance that the Company will turn a profit or generate immediate revenues;
+  The Company may not be able to effectively manage its growth and operations, which could materially and adversely affect its business;

+ The Company faces competition from other companies where it will conduct business that may have a higher capitalization, more experienced management
or may be more mature as a business; and

+ The Company's industry is experiencing rapid growth and consolidation that may cause the Company to lose key relationships and intensify competition.
* These factors are not, and should not be construed as being, exhaustive.

* Information contained in forward-looking statements in this Presentation is provided as of the date of this presentation, and the Company disclaims any
obllgatlon to update any forward-looking statements, whether as a result of new information or future events or results, except to the extent required by
aﬁ)p |caJI£olte secutrltles laws. Accordingly, potential investors should not place undue reliance on forward-looking statements or the information contained in

ose statements.

In certain circumstances, investors resident in certain provinces and territories of Canada are provided with a remedy for rescission or damages, or both, in
addition to any other right they may have at law, where an offering memorandum (such as this Presentation) and amendment to it contains a misrepresentation. A
‘misrepresentation” means an untrue statement of a material fact’ or an omission to state a material fact that is required to be stated or that is necessary to make
anY_ statement not misleading or false in light of the circumstances in which it was made, These remedies, or notice with respect thereto, must be exercised or
delivered, as the case may be, by the investor within the time limits prescribed by the applicable securities legislation.
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Source: Nielsen Fresh (2020)I RI & Sp a
Motivations for eating plant-based, March 2020
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*According to the Kerry Group study, in 2019,

Source: https://www.newfoodmagazine.com/article/109890/evolving-eating-habits-as-a-result-of-covid-19/  https://www.globenewswire.com/news-release/2023/02/15/2608603/0/en/Functional-Beverages-Global-Market-Report-2023.htm|



To be the LEADER iN FUNCTIONAI FROZEN £99DS in North America,

providing both nutritious and convenient solutions for our
customers.

We are proud touse
organic, clean
ingredients i1 -/l
our products. We
are also free of any
sweeteners, colours

or artificial flavours.
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We are proud to be

one of the only pre-

portioned smoothie
products

We also
used upcycled raw
materials.
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We believe less is
more. Our job is to

in

your daily smoothie
routine and save
you time for things
that matter most in
your life.

2 BILLION
PROBIOTICS

per serving

fUNCTiONality

Our formulas
contain superfoods
and ingredients
with therapeutic

benefits. That
means our products
feed both the mind,

body and soul.




457% are

with young children who are seeking
convenience without sacrificing
nutrition or health.

35%
with demanding schedules
and active lifestyles.

account for
817% of all purchases

Your ¢
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Moothie!™
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kellyembro Just bought one pack today and
tried it... love it & . Went back for more lol
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4 & 5 Star Reviews

A

you for such great options. & ("my go
to smoothie every morning. Love ¢ @
that it met my needs: gluten, dairy and
soy free!! '(;a Keep up the great

@ stephanieannemann commented: Thank

Consumer Survey of work!!! 3h
Product Innovation
Those pucks are a time saver /% & @ Genius!!!! Need to snag these!!!!
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/ Oh how awesome are these for busy parents! | 76 | aylynbarr sw . _
need these! 4;/ These are what have been saving me in those

crazy busy days. Such a tasty time saver @

’ claudiaaguzzo 5d
1}@,‘ Blender bites have been a staple in our home for

years IS i
. | This s g quick,
/&%y liandmeinnyc & 4d Convenient, easy yet
y/ |love this concept. So easy healthy Way to have 3
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These are so smart @ wow Partis that you don't
ne.ed a blender. | [oye
this prodyct!
~ Mary
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* Julianne Hough X

Blender Bites formula. sgpeRBeRRﬂ SPQRT

Post Workout smoothie

that aligns with her Plant Protein for muscle recovery

Electrolytes for hydration
Tart Cherry reduces inflammation
Will be talking with Goji Berry reduces recovery time
ABC to make this Turmeric reduces soreness
formula the official Vitamins D & B12 for recovery
BT CHBMERIUIEY « Good source of 12 vitamins & minerals

Walmart

COSTCOo
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Certified Organic
Added Vitamins

(Immune Support)

Free of Inner Plastic

Blender-less option

_ |Pre-portioned for Ease

Functional Superfoods

Added Greens

Free of Added
Sugar/Sweeteners
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blender
bowls

gluten free
6bovis | dairy free ;"%

antloxldants.
greens + yitamins!

Net Wt 38 o2 é pre-blended
(1.08kg) i just thaw & eat!

COSTC
Ewnoussng Walmart

Save money. Live better.
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THE FRAPPUCCING PLOBLEM:

500+ calories per serving

60+ grams sugar per serving
70+ grams carbs per serving
Spikes insulin levels

Disrupts blood sugar

Contains dairy

Turns on fat storing hormones
No functional ingredients

No Vitamins or nutritional value

t IR R BRI IR % R JR IR

95% are purchased in store

CURRENt PROBICM & MARKEt OPPORTUNITY

1-step FRAPPE OPPOLTUDITY:

v" First to market innovation
v' 50% lower sugar than the leading Frappuccino
v' Approx. 110 calories per serving
v' 86% organic ingredients

v Approx. 109 of sugar

v' Approx. 12g of carbs

v Trending functional ingredients
v’ 12 Vitamins & Minerals

v Dairy Free for plant based diets
v' Good source of healthy fats

v" Source of fiber

v Easy to make at home

v Blend or Shake
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VaNilla BEAN-BiC CaraMEL COLLAGEN MINDFUL MOCHA

| LESSSUGAR" 86% ORGANIC 12VITAMINS LESSSUGAR* 86% ORGANIC 12 VITAMIN
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per serving 2.5g per serving



Vanilla | Vanilla | % Diff |Caramel{Caramel| % Diff | Mocha | Mocha | % Diff
Calories 140 110 [-21%| 130 | 110 |[-15%| 140 110 |-21%
Fat (g) 5g 6g | 20% | 55 6g 9% | 5.5¢ 6g 9%
Carbohydrates 18¢g 12g |-33%| 19 12g |-37%| 22¢ 12g | -45%
Sugars 17.5g 10g |-43%]| 1855 | 10g |-46% | 215¢ | 108 |-53%
Organic Ingredients 0 86% 0 86% 0 86%
Superfoods X X X
Added Vitamins X X X
Dairy Free X X X
|Preservative Free X X X
|Organic Flavours X X X

HOW WG COMPARE...

"Based on 175ml for Starbucks and 177 ml for Blender Bites




12VITAMINS 86% ORGANIC DAIRY FREE
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THEC PEGRFEGT FOOD SCRVICE SOIULION

Saves staff preparation time
Saves money for operator by reducing produce waste
Eliminates the need to stock multiple high cost ingredients
« Guaranteed consistency (Taste & texture)
« Thermoformed sleeves to avoid cross contamination
Easy preparation- Blend or shake, just add liquid of choice

, DISLRIBULION PARENCRS  TAR3CE CHANNEIS

t**
Good thmgs
come from
/ s co Hotels Restaurants Stadiums

HMS e X €
Gordon ="

FOOD SERVICE Cruise Ships th@S

Airlines

- Universities




1947

250,000 Sq Ft. facility in Ontario
Large volume output capacity

200+ staff members

Dedicated Blender Bites room

BB owns $800K worth of equipment
No recalls in company’s 5 year history
No shortages in company’s history
Currently doing trials with US co-man

ORGANIC
Qp.DE n
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Blender Bites partners with Julianne
Hough ahead of U.S. expansion

Hough signs on as brand partner and shareholder

with the fi food . "
PTRSTRsRy Strong Public Relations Partner
Canadian Grocer Staff

["rriE BEST PR FIRMS
| T:ﬁfmsmcn 2022

Full Digital Exposure on Social
Channels

0 Sponsored & Paid
l@' (]Vlbtﬂg’lﬂm Influencers & Partnerships fff -

TikTok

SEM & SEO

Google

T2 \

Billboards

1.

¢ BUSINESS
RESILIENCE

2023 AWARDS B\_“b
BEST NEW IMPACT B\'\—Es
PRODUCT

WINNER

Voted by Consumers
CORPORATE | FOOD

= Mavench by Beandipenk -

"Best Now Product for Frozen Smoothie  “Wisner i Boverage category.
Blond ina 2023 BrandSpark® survey Swrvey of 4,000 people by Kartar,




CHEISiC HODIE, BBA, FQUNDER & CHIG# EXECULIVC OFFICCR

StEUC PEAR, B.SC, CHICF OPERALIONS OFFICCR




BIGNDCR Bit€S mMANAICMENT TCaM

Geoff has an extensive background in business and has worked in the capital markets
for over 20 years. He currently acts as an officer and director of multiple TSX Venture
and Canadian Securities Exchange listed companies. Mr. Balderson is the President of
Harmony Corporate Services Ltd., a Vancouver based company that provides
administrative services to publicly listed companies. Prior to this he was an Investment
Advisor with two Canadian investment dealers. Geoff graduated from the Sauder
School of Business at the University of British Columbia

Nicole is a highly experienced securities paralegal supporting legal counsel and
venture issuers through corporate and securities matters. With an extensive
background in financings, acquisitions, consolidations, RTOs, shareholder meetings,
governance, and stock exchange compliance, she has developed a deep
understanding of corporate administration and the regulatory frameworks that
govern the securities industry. Nicole holds a diploma in legal administration from
CDI College, has completed certain paralegal studies at VCC College, and has also
undertaken courses in financing, governance, and compliance at Simon Fraser
University.



Mike has over 12 years of experience in managing finance teams, financial reporting and
transaction advisory services spanning across the US, UK and Canada for both public
companies and private enterprises. Beginning his career at Grant Thornton in Canada
and qualifying as a CPA, CA, he moved to the financial services sector within the
Strategic Finance department at Lloyd’'s Banking Group in the UK and subsequently to
Travelex North America, leading the finance team’s foreign exchange retail division
based in New York. Mike has specialized in leading various public companies and
growing startups implement financial processes and systems, optimize their financial
resources, and achieve strategic objectives throughout their growth plan initiatives.

Carol has over 20 years of QA/RA experience in the food industry spanning across
branded companies, manufacturing, grocery and social enterprises. Over the past
decade, Carol has specialized in helping SMEs grow through a pragmatic approach
despite the constantly changing regulatory landscape. As the Director of
Quality/R&D for VEGA, Carol had the privilege to build a high-functioning team and a
quality system from the ground-up and played a major role in the due diligence
process during the sale of VEGA to WhiteWave Foods.



Kal BRINJ, SCP, DIRECTOR Of OPERALIONS

ARINN RUAN, DiRECTOR Of MARKECTINI & COMMUNICAtIONS

30 | Blender Bites
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Functional beverage is currently one of the top trending categories in CPG and
blender bites is primed to become one of the main players in the freezer category.

Strong unit metrics with a solid path to profitability in Q1 of 2024 led by a seasoned
CPG management team. No debt.

First to market, award winning products that are disrupting the category. We are on
trend and in demand by all types of US retailers including mainstream grocery and
the specialty channel.
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Listings at some of the largest CAD and US retailers, quickly becoming the leader in
the “easy smoothie” category in North America.

{/

W o

We are at the beginning stages of a major growth trajectory, entering the US market
with a tremendous amount of upside.



FOR MORGE INFQ:
CHCISIG@BIENDCRBItES.COM
CSE: BITE
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